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Unit 4222-618 Understand mental well-being and mental
health promotion (CMH 301)

Level: 3

Credit value: 3

UAN: F/602/0097
Unit aim

This unit aims to provide the learner with an understanding of the key concepts of mental well-
being, mental health and mental health promotion. It focuses on the range of factors that can
influence mental well-being and how to effectively promote mental well-being and mental health
with individuals and groups in a variety of contexts, not just specialist mental health services.

Learning outcomes
There are two learning outcomes to this unit. The learner will:

1. Understand the different views on the nature of mental well-being and mental health and the
factors that may influence both across the life span

2. Know how to implement an effective strategy for promoting mental well-being and mental
health with individuals and groups

Guided learning hours

Itis recommended that14 hours should be allocated for this unit, although patterns of delivery are
likely to vary.

Details of the relationship between the unit and relevant national standards
This unit is linked to HSC 3112, HSC 3119 and MH25.

Support of the unit by a sector or other appropriate body
This unit is endorsed by Skills for Health.

Assessment

This unit needs to be assessed in line with the Skills for Care and Development QCF Assessment
Principles
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Assessment Criteria

Outcome 1  Understand the different views on the nature of mental well-
being and mental health and the factors that may influence
both across the life span

The learner can:

1. evaluate two different views on the nature of mental well-being and mental health.

2. explain the range of factors that may influence mental well-being and mental health
problems across the life span, including:
e Diological factors
e social factors
e psychological factors.

3. explain how the following types of risk factors and protective factors influence levels of
resilience in individuals and groups in relation to mental well-being and mental health.

e risk factors including inequalities, poor quality social relationships
e protective factors including socially valued roles, social support and contact.

Outcome 2 Know how to implement an effective strategy for promoting
mental well-being and mental health with individuals and
groups

The learner can:

1. explain the steps that an individual may take to promote their mental well-being and mental

health

explain how to support an individual in promoting their mental well-being and mental health

evaluate a strategy for supporting an individual in promoting their mental well-being and

mental health

4. describe key aspects of a local, national or international strategy to promote mental well-

being and mental health within a group or community

5. evaluate alocal, national or international strategy to promote mental well-being and mental

health within a group or community.

2.
3.
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Additional guidance

Learning outcome 1, assessment criteria 1 requires learners to ‘explain the range of factors that
may influence mental well-being and mental health problems across the life span’. The qualification
is aimed at those working with people aged 18 to 65 years but learners are expected to
demonstrate their understanding of how factors arising from individuals’ early lives may influence
their well-being as adults and the potential impact of levels of well-being in adulthood their well-
being in later life. This is in order to promote a holistic and whole person approach to understanding
well-being and mental health. Learners are not expected to have a detailed understanding of mental
health issues for children and young people or older people.
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